Advice From Earlier MBA Students

MBA teaches lots of things and one of them is not to
compare yourself with anyone else because in life every
person has a different journey and destination along
with their past. And this starts showing at the very
beginning of an MBA i.e. internship. During MBA, an
internship is most important due to 3 reasons, either a
person gets a PPO, good CV point or an experience to
flourish in final placements. During the internship, one
has to be very sincere in trying to convert an internship
into a PPO or at least learn what corporates expect from
MBA graduates and how to achieve the target driven
goals. MBA College life is like a roller coaster starting
from your entrance exams your track starts moving up
and down giving you diffrent life lessons on the way and
makes you persistent to achieve your goals after multiple
sleepless nights for assignments and projects, the most
important lesson anyone can learn is being patient and
waiting for your chance to go up and grabbing a great
opportunity and start your career!

- Santosh Sahu, IMT Ghaziabad , ’

One of the best ways for freshers to start a career in
the corporate world is an internship. It brings practical
experience and knowledge to students in the field of
their interest. Students should fully focus on the work
and get the maximum involvement to improve and
optimize the current processes. And organizations
should understand student's outcome and implement
to enhance the results positively. This boosts student's
confdence and they feel accepted by the corporate
world.

- Akshay Kalambe, Alkesh Dinesh Mody Institute for

Mumbai

Financial and Management Studies, University of

MBA College life is like a roller coaster starting from
your entrance exams your track starts moving up and
down giving you different life lessons on the way and
makes you persistent to achieve your goals after
multiple sleepless nights for assignments and projects,
the most important lesson anyone can learn is being
patient and waiting for your chance to go up and
grabbing a great opportunity and start your career!

- Sanchit Ranka, Prin. L. N. Welingkar Institute of
Management Development and Research (WeSchool)
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I would say that students who will be doing an |
nternship anywhere must learn the work ethics
during the Internship and make sure that all the
projects assigned to them should be done within
a given amount of time by taking a sense of
ownership as it will help them in getting a
permanent job in future.

- Yash Khurana, (BIMTECH 2021)

Having worked with few startups, | would suggest s
tudents to go for internship at a startup, as roles at these
companies shall allow you to challenge yourself and move
out of your comfort zone. During your internship you get
to develop yourself, your skills and work proactively,
though there is some sort of flexibility on offer, but along
with it, comes plenty of challenges and constraints. But
as it’s said, “The only time you are actually growing is
when you are uncomfortable”. Though your internship
would only be for 2-months, but your stint at a start-up
shall give you a lifelong learning.

- Dhruvin Shah, N. L. Dalmia Institute of Management
Studies and Research

Advice From Employers

I do believe that COVID-19 has brought out the real
traits for a person to succeed in their lives. To quote
real life example, our organization IDC did extremely
well despite the situation as there was camaraderie,
resilience, teamwork, people care, empathy, and focus a
t the same time. Particularly for an internship, students
should understand the project scope, mentors to be
and their expectations, a little understanding of the
culture, and give their best in terms of enthusiasm,
attention to detail, asking questions if/when they get
stuck, create a good network, clearly pen down their
work at the end of the day to have clarity of tasks at
hand. At the end of the internship, they should make

a presentation clearly summarizing the deliveries,
application scope, and challenges.”

- Payal G, IDC




1. Research Methodology

The Octane Research team conducted this research study for MBAspark.com, India’s first community for MBA students for building industry
readiness. We conducted this study end of 2020 and this research study lasted a little over 2 months.

The insights of this research study are a result of a triangulation of insights, ideas and feedback received from recent MBAs, industry and
academia.

This is first such research study in India and we plan to update this annually to record trends (past, present and forecast for the future).

We had shortlisted and reached out to over 2000 MBA students, 200 Top corporates and 30 b-school campuses. These interviews were done
online using a survey link.

A detailed questionnaire was designed to incorporate the most popular questions asked by students, corporates and academia.

A. Sample design

Employers: Students:

Gender breakup

Other 3.23%

Female
28.95%

Female 38.71%

Male 5806% Male
7105%

Your Industry Experience (no. of years)

40 years+

31-40years 0:45%

3.23%

20-34 years

100%
0-10 years
21-30 years 45.16%

19.35%

Academia:

11-20 years
25.81%

Female
38.46%

A huge majority of industry respondents are young managers
with less than 10 years of experience. A sizeable 20%
of the respondents have 21 years or more of industry
. q q q o q Male
experience. This diversity of industry experience added 6154%

arichness to our research study for 2021.

40 years+

- . ) B 11-20 years
A majority of our academia respondents have an experience 31-40years

of more than 20 years.

21-30 years
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Report Disclaimer

This report was generated by MBAspark.com for informational purposes only. MBAspark.com
makes no warranty concerning its accuracy or completeness. MBAspark.com shall not be liable for
any losses, damages, claims, costs orexpenses of any kind or nature incurred by you or your
company’s use or reliance on this report.

MBAspark.com does not guarantee the accuracy, completeness, timeliness oravailability of any
information, including recommendations, and is not responsible for any errors or omissions
(negligent or otherwise), regardless of the cause, or for the results obtained from the use of
recommendations.

MBASPARK.COM GIVES NO EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO,
ANY WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE.
MBASPARK.COM SHALL NOT BE LIABLE FOR ANY DIRECT, INDIRECT, INCIDENTIAL, EXEMPLARY,
COMPENSATORY, PUNITIVE, SPECIAL OR CONSEQUENTIAL DAMAGES, COSTS, EXPENSES, LEGAL
FEES, or LOSSES (INCLUDING LOST INCOME OR PROFITS AND OPPORTUNITY COSTS) IN
CONNECTION WITH ANY USE OF INFORMATION FROM THIS REPORT.

Opinion expressed is the current opinion as of the date appearing on the material only. Material
published in this report are protected by Indian and International copyright laws. Reproduction
and distribution of content of this report without the permission of MBAspark.com is prohibited.

Report published: February 2021.

Report reference: “2021 State of Internships in India”

Please quote this report reference no. for any queries or correspondence. Please feel free to quote
from this research report by acknowledging the source as“2021 State of Internships in India” and
please use hashtag #StateOfinternships

Do let us know your feedback at namaste@mbaspark.com

Follow us on:

ﬁ /MBAspark O /mbaspark20 @/company/mbaspark ‘@I /mbaspark

(© 2021 MBAspark.com. All rights reserved.



O L

Octane Research
About Octane Research

Octane Research is the premier source of information and analysis on digital adoption by businesses in India.
Octane Research has established itself as the definitive research authority in India on how marketers and
consumers are engaging through digital channels like Social Media, Email Marketing, Search, Mobile, SMS

and the Web. By analysing data from hundreds of sources and running into billions of touchpoints every year

(in India alone), Octane Research provides rich insights and the perfect context for India marketers to move
towards smart strategic planning, tactical decision-making and increasing business effectiveness for their digital
campaigns.

Since its inception in 2010, Octane Research has reached out to 3000+ India Marketers for our research reports,
putting in 1415+ human months’ worth of effort on analysing data over the last 10 years. Our mission is to
enable a level playing field for all marketers and consumers of a digital eco system built on transparency, fairness
and independent analysis.

www.octaneresearch.in
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mbaspark.com
About MBAspark.com

An MBA journey is a special one. It provides a freedom to choose from a variety of career paths. MBAspark.com
is a study group dedicated to such MBA students to help them make the most of their MBA journey whatever be
their ambition, dreams or aspirations. This study group, mbaspark, is India’s first group for MBA students from
many campuses across the country. This is a community project by Mangal Bhawan Ventures Company.

MBAspark.com started in August 2020. For the very first cohort, it received over 415 applications from 1 st year
MBA students from over 100 B-school campuses in India. For the first season, 255 sparkies as they are called,
were selected from this pool of applications. 18 industry interactions in a lively townhall format called Business
Class were held. The first season that ended on December 2020. Sparkies have rated the first season of
MBAspark.com at an NPS of 85 (out of 100) which is a validation of the effectiveness of the program in terms of
MBA student attention and engagement.

MBAspark.com is focussed on preparing MBA students for the future of work. It's “Success Essentials 4.0”
framework, often referred to as #6packMBA in jest by MBA students, addresses the six core skills that employers
look for in a fresh MBA graduate. Through such lively interactions in an informal, highly engaging format,
MBAspark.com is helping build industry readiness for fresh MBA students.

www.mbaspark.com
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